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Wounding 
accused 
denied bail 
By Melissa Wishart 

melissa.wishart@wanganuichronicle.co.nz 

A man accused of beating up his 
partner and forcibly throwing 
her out of the house was declined 
bail on Tuesday. 

David Brian Batley faces a 
charge of wounding with intent 
to injure, which he has not yet 
entered a plea to. He appeared in 
the Whanganui District Court, 
where his bail was discussed 
with Judge Dugald Matheson. 

Batley is said to have sent his 
47-year-old partner of about a
year and half out to get alcohol.
They both live in Marton, the
cowt heard.

The complainant came back 
with a six-pack of drinks but 
Batley became angry it had 
taken her too long, and allegedly 
punched her in the face once, 
then again later after she had 
locked herself in the laundry. 

Police say the woman then 
lost consciousness and cannot 
remember all of what happened, 
but that she remembers her leg 
being hurt and shouting at 
Batley that he'd broken it. 

Batley is said to have banged 
the woman's head against the 
wall before dragging her out of 
the house and throwing her out 
of the front door. 

Judge Matheson declined him 
bail. 

Batley will enter a plea on the 
charge on June 9. 
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Big plans for-sl!opping centre 
By John Maslin 

john.maslin@wanganuichronicle.co.nz 

Plans for an inner city retail 
precinct have emerged with the 
appointment of an international 
real estate agency promoting the 
space. 

CBRE Retail Services, which 
has its head office in Los 
Angeles, has been appointed to 
attract retail brands into new 
floor space which has been built 
in the Victoria retail complex 
which is anchored by the 
Farmers department store 
between Victoria Ave and St Hill 
St. 

Jonathan Curtis, associate 
director retail services at CBRE's 
Auckland office, said as well as 
the 1200sq m of retail space 
fronting the A venue, his com­
pany was also looking for tenants 
in the 2098sq m available in the 
former Briscoes store in St Hill St. 

Mr Curtis said the develop­
ment of Victoria retail centre 
sites envisages seven fashion 
stores fronting the A venue with 
six food outlets facing the 
Farmers carpark side of the 
complex. 

"Essentially the existing floor 
space will be divided down some­
thing of an imaginary middle line 
to create the 13 stores. Spaces 
will range from 70sq m to 160sq 
m at rental rates ranging from 
$300-$600 per square metre." 

He said the former Briscoes 
site offers tenants similar flexi­
bility. 

"It could be leased by a single 
operator, divided into a single 
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lOOOsq m and two 500sq m 
spaces, or divided into two 
lOOOsq m spaces. Rental rates 
will range from $160-$200 per 
square metre," Mr Curtis said. 

well as the look and feel, all 
geared to improving choices in 
the Wanganui market." 

they will spend more in shops 
over the next two years while 43 
per cent expect to increase their 
online spending. 

He said the developments will 

breathe new life into Wanganui's 
fashion and food precinct and 
offer more lower North Island 
retail potential. 

He said as the buildings were 
all new there are no seismic 
strengthening issues. 

"What the survey illustrates 
is the ongoing relevance of 
bricks and mortar, particularly 
among lower income brackets 
and those aged 18-34. Retailers 
and centres that adopt dual 
'bricks and clicks' strategies will 

also be well-placed," Mr 
Unsworth said. 

"This is great news for 
shoppers in Wanganui, and for 
any retail brands looking to 
expand their footprint into the 
heart of the thriving retail scene 
in the lower North Island. Plans 
are under way and we are 
looking at the tenancy mix, as 

Grant Unsworth, CBRE NZ's 
national director retail services, 
said it was also a chance for 
building owners who are looking 
to improve their tenant mix. 

He said a recent retail con­
sumer survey by his company 
showed that "a bricks-and­
mortar shopping experience" 
was still attractive to younger 
shoppers, with 24 per cent of the 
18-24 year old age group saying

CBRE Group is based in Los 
Angeles and was the world's 
largest commercial real estate 
services and investment firm in 
terms of 2014 revenue. 

Wanganui 
Chronicle 
www.wanganuichronicle.co.nz 

MORE THAN 

$800 
with NZME. Local Network IN PRIZES 

1 Tip Top Bakery has made it even easier
to boost children's protein intake 

through the number one item kiwi parents 
include in the lunchbox, with the 
introduction of Tip Top Hi-Protein bread. 
Made with naturally sourced protein from 
oats, soy and wheat. and no artificial 
flavours or colours. the kids are sure to 
enjoy this deliciously soft bread! Tip Top 
Hi-Protein supports growing healthy kids 
and now available in two tasty variants, 
Oats and Soy & Linseed, it will fuel Hi­
Performance play on the sports field or in 
the classroom. We have five Hi-Protein 
Tip Top Bakery prize packs containing 
two x Tip Top Hi-Protein bread vouchers, 
a sports duffle bag, Tip Top drink bottle 
which is the perfect addition to the 
lunchbox. and a $50 sport voucher, 
valued at over $80 each, to give away. 
Competition code: Tip Top 

2 Introducing your new winter favourite,
Ghiotti Sicilian Green Olives - the 

world's most delicious olives! These 
famous Green Olives come from the 
island of Sicily in Italy. Unpasteurised, 
bright green, plump, firm and deliciously 
crunchy, these slightly salty and buttery 
olives are bursting with flavour. Divine 
drowned in a dirty martini, exquisite as 
part of a platter or equally irresistible 
enjoyed simply on their own, Ghiotti's 
Sicilian Green Olives are a 'must have' in 
your fridge this winter. We have six 300 
gram pouches of Ghiotti's Sicilian Green 

Olives to give away. Competition code: 
Ghiotti 

'Z True wonder balm is a 3 in 1 multi­
"1tasker, containing regenerative 
botanicals of calendula, chamomile and 
olive to provide rich nutrients and 
antioxidants for your skin. Use as a 
cleansing balm to remove oil, dirt and 
makeup, a facial moisturiser to guard 
against moisture loss or as a skin 
treatment on dry cracked skin. minor cuts 
and grazes, baby care or as an all over 
body balm. We have six true wonder 
balms to give away.Competition code: 
true 

4 Mother Earth is nuts about nuts, and
you can be too! Introducing Mother 

Earth's first ever nut bar - Nuts About. 
Bursting with nuts, and in five delicious 
flavours - Almond, Blueberry, Cranberry, 
Yoghurt and Dark Choe, NEW Nuts About 
is perfect for enjoying as a healthy, 
gluten-free snack at any time of the day. 
We have six Mother Earth Nuts About gift 
packs to give away which include the 
whole Nuts About range and a Mother 
Earth Keep Cup. valued over $30. You will 
find the Mother Earth Nuts About nut bar 
range in supermarkets nationwide. visit 
www.motherearth.co.nz Competition 
code: Mother Earth 

Allow three weeks for delivery of prizes. 

H QW T Q ENTER .. Send your name, contact details and competition code (in subject line) to: competitions@nzme.co.nz. Entries close May 28, 2015. 

WINNERS: Countdown, Crystal Whittaker. Vicki Milham, Bev Caccioppoli, Dee Clark, Shirley Pamment. Dorothy Clouston; Showerdome, Dale Whitaker; Neat n Sweet, 
Faye Bradley, Meredith Johnson, Margaret Pohe, Jane Bowers . J Craig, Lyn Stevens; Silberhorn, Pat Mccready, Catherine Quirke, Shirley Pamment. Sylvia Wareham, Sue 
Royds, Marlene Anderson. 
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